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LUOMEN-LED BUSINESSES: GROWTH & IMPACT

17.5% OF BUSINESSES ARE 51% OWNED BY ONE OR FIRMS WITH MORE OUNERS

MORE WOMEN. LJOMEN-LED BUSINESSES ARE LESS | MAKE MORE MONEY.
THAN 51% OUINED BY LUOMEN, BUT LUOMEN STILL | =/oune = 2uuns s = urer
AVE A SIGNIFICANT LEADERSHIP POSITION AND $
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042 4% OF BUSINESSES ARE AT LEAST 30% OWNED BY | «gw
H\JIURI\IIEIEEII.PTTEESE FIRMS CAPTURE 26.1% OR $2.6 TRILLION
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30% of equally owned firms
are jointly owned/operated by
a husband and wife.
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LUOMEN AND MEN-OUINED FIRMS THAT HAVE OUNERS
OF THE OTHER GENDER PERFORM BETTER. 0
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BY WOMEN
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o5 OF FIRM THAT 15 OLUINED BY LWOMEN ONE OUJNER.

Data obtained from Census Bureau Survey of Business Owners Public Use Micradata Set, 2007 All data refers to employer firms.

Auccess oflories

ouccessful uwomen-led businesses have a variety of trajectories
PRES ENT and strategies for growth. There is no one right way to grow.
Here's how Carol’s Daughter founder, Lisa Price, did it.
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Women with less than 51% ownership are leading extremely
successful public and privately held businesses.
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Do npeany %‘: vrl Lo ryarny companies takes many forms, from a
2 t‘{ sole proprietor to a CEO of a public firm.
§ Whether she is an angel investor who owns
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WOMEN LEADERSHIP IN PUBLIG COMPANIES
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MONDELEZ NG (KHEAFT), dreryl Sandbery Tegp Whitman

CHAIRMAN, CEO Dral WW FACEBOOK, CO0 Unauln Burrs HP, PRESIDENT, CEO WM[AA@ W
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REVENUE: $25.9B '12 REVENUE: $22.4B '12 REVENUE: $4 5B '12
|

VEAR ENTERED POSITION 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013

|
Patricia Weerty Sllere Fullman Phese Novakowic
ADM, CHAIBMAN, CE0 DUPONT, CHAIRMAN, GEO GENERAL DYIAMICS, CEO, CHAIRMA

ddﬂd W revenue: $90.68 12 7m C‘/Véﬂﬂ REVENUE: $34.8B '12 W ?&W REVENUE: $31.5B '12

ORACLE, CFO, PRESIDENT PEPSI, CHAIRMAN, CEO IBM, PRESIDENT, CEO
REVENUE: $37.28 '12 REVENUE: $65.58 '12 ReveNue: $104.5B '12

WOMEN LEADERSHIP IN PRIVATE COMPANIES

dera Blakely Rebin Giase Colln une Sophin CAmeruse Shagi Visam Flm Nelor
SPAN, CED 2IPCAR, GFO VIBRANT MEDIA, CEO NASTY 6AL, CED HAPPY FAMILY, CED DAISY CAKES, CED

Revenue: $200M annually — revenue: $186.1M "1 revenue: $100M-$200M '11 revenue: expected $128M ‘12 revenue: $40M annually — revenue: $605,000 ']
| | | | |

Lia Puice  Lawra Jolron | Rebecca Rescale SLant Lappani | Julie Juon FHaley
CARDL'S DAUGHTER, PRESIDENT  COTON COLORS, CED CITIKITTY, FOUNDER SIMPLE SUGARS CED EDGE SOLUTIONS, CED

revenue: $40M annually Revenue: $5M annually REVENUE: >$1M 11 revenue: $40,000 11 REVENUE: $21.8M '11
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INVESTMENT TO DATE REVENUE INVESTMENT TO DATE REVENUE INVESTMENT TO DATE
$175M 11 $50M $20M N
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FAGTORS TO CONSIDER WHEN EXPLORING EQUITY

WHEN CONSIDERING WHEN CONSIDERING
HEALTH OF MY BUSINESS: THE INDUSTRV:

WHEN CONSIDERING WHEN CONSIDERING WHEN CONSIDERING
YOUR BRAND AND ROLE: YOUR NETWORK: YOUR PITCH:

your WWMW lp the investon?
cernreclions and

WHILE ENTREPRENEURS LOVE THEIR
PRODUCTS AND SERVICES AND WANT
T0 SHARE THIS ENTHUSIASM,

INVESTORS NEED A RETURN ON THEIR
HIGHLY CONNECTED PEOPLE HAVE INVESTMENT AND WANT
IFNOT, GIVING UP EQUITY MAY BE RISKY. AN EASIER TIME RAISING MONEY. TO HEAR ABOUT TRIS.

*Increasinglv. (nvestors are focusing investments *Initiatlvesintheprlvatesector.Such *Thereareagrowingnumberof

on women-owned or -led businesses. Yet, women as increasing supply chain diversity, women who have founded and
do not take advantage of equity financing as much should not require women to have grown multi-million and even billion
as men. 51% ownership. Enforcing this public dollar businesses. More often than
sector requirement in the private not, these women have partnered
Y Procurement practices in the public sector often sector may be limiting women's with investors and no longer own
require that women have 51% ownership of a access to equity capital and 51% of their company. The success
company to compete as a woman-ouwned business, curtailing the growth of their and economic impact of these
which may be discouraging women running businesses and participation in women (s discounted when we
growing businesses from bringing on investors. private sector opportunities. focus only on 51% ownership.
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For complete description of the data source and methodalogy,

INATIONAL WOMEN’S RS, please see the infographic in NUJBC's 2012 Annual Report at
BUSINESS COUNCIL * Www.nwbc.gov/research/nwbc-2012-annual-report.




